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Program Objectives and Mission Statement
The Communication Program and its faculty and staff are dedicated to providing a high
quality education to its students. Our goal is to inspire high-level thinking, research, and 
creative work on human communication by employing effective instructional 
strategies and state-of-the-art technology. We are committed to servicing the campus and
surrounding community through media programming and events, while maintaining the
highest professional and journalistic standards.

Program Academic Standards and Policies
The Communications industry is highly competitive, and, therefore, it is the responsibility
of every member of the faculty, staff, and student body, to meet the challenges of the 
program, to have high standards of performance, and to be accountable, ethical, law-
abiding citizens. The major academic policies of the program include the following:

1. All majors and minors in the department must obtain a grade of C or better in all communication courses.
2. All students enrolled in the SPEE490 or COMM490 capstone course, must sign the Plagiarism Contract, and should use Turn-It-In before submitting all research papers.
3. An Incomplete grade will be issued for a course ONLY if there is the chance that the student will pass the course, AND if there were circumstances outside of the student’s control that caused the student to miss a significant portion of class meetings or assignments.
Program Outcomes for BA in Communication by Concentration

Students in Speech Communication will be able to:
1. Demonstrate comprehension of basic theories, principles, and concepts in communication.
2. Demonstrate individual public speaking ability, including an increased level of confidence.
3. Illustrate the ability to write effectively in academic settings.
4. Analyze interpersonal, group, organizational, intercultural, and public communication events.
5. Design a communication research project.
6. Report and discuss the findings of a communication research project.

Students in Mass Communication will be able to:
1. Demonstrate comprehension of basic theories, principles, and concepts in communication.
2. Demonstrate the ability to write effectively for basic media outlets.
3. Evaluate the effects of the media industry upon society through presentations and written reports.
4. Illustrate learned technical and media skills by developing and presenting technical products.
5. Design a communication research project.
6. Report and discuss the findings of a communication research project.
Equipment Loan Procedures 
a. Equipment may be borrowed from the Telecommunication equipment inventory room under the following conditions:
b. Only current students, staff, and faculty tied to the Department of Communication may check out equipment. Any students needing equipment for non-Communication classroom projects must receive prior approval through the Department Chair and the Equipment Manager. Technology must be used for academic curricular purposes, and not for social or student organization events. 
c. Students can check out equipment for a maximum of three days at a time. Students can re-request equipment, but they must fill out a new Equipment Loan Request Form. 
d. All students must fill out an equipment loan request form, regardless of the amount of time needed with the equipment. Any defects or non-working parts must be identified by the student on check-out, filled out on the Equipment Loan Request Form, and signed by the Equipment Manager.
e. All equipment should be returned by the close of each semester for a full inventory. All equipment must be returned to the Inventory Control Manager. The Equipment Loan Request Form must be completed and signed by the student and Equipment Manager upon return.
f. Students must return the equipment in the same format and condition as it was in when checked-out. Consequences for checking in equipment that was damaged or made defective while under the care of the student will automatically result in a hold on the student’s university account until the equipment is paid for or repaired. Other consequences include the loss of all rights to future equipment loan requests, and potential grading consequences as per the course syllabus for the class for which the equipment was needed.
g. Any inappropriate use of the technology for non-university and non-course related activities will result in the loss of all rights to future equipment loan requests.
Computer Lab Use Procedures
a. Only Communication students, faculty, and staff are authorized to use the computer equipment in the Communication Lab. Anyone else should seek the permission of the Lab Supervisor.
b. Hours for lab use will be posted on the lab door. 
c. Students are expected to take advantage of the lab during those hours. If the lab is closed during posted hours, students are to seek out the Lab Supervisor for entrance, or come back when the lab has re-opened.

d. All computers should either be powered-down or put in sleep mode when not in use.  This is to reduce the amount of heat generated by the computers and to reduce burn-in.
e. Students are prohibited from downloading or using inappropriate software, games, images, or videos. The computers are to be used only for university-related purposes. No tampering with the hardware is allowed.
f. No drinks or food are allowed near the computers or computer equipment.  
g. Students are to sign-in and sign-out when entering and exiting the lab for our monitoring purposes.
h. Use of the lab and its computer technology is a privilege and not a right. Failure to abide by the rules or instructions provided by the lab supervisor will result in a request for you to leave the lab until you are given permission to return.


Annual Sponsored Programs
The Communication Program offers Interest Meetings at least once a semester and it is to the student’s advantage to attend to gain new information, ask questions, and seek advice for completing the degree. The Program also participates in recruiting year-round, including the Academic Fair and Open House in March. Students are invited to attend and assist the faculty in recruiting new majors and minors.

Student Organizations for Majors
The Communication Club is available for Majors/Minors or any interested student. The Club is advised by a faculty member, but run by students. It is up to the students involved to maintain an active presence on campus, organize activities, and recruit new members.
The Student Radio Station is available for any student on campus, though Communication majors have priority and are encouraged to get involved. Interested students should contact the advisor to the Student Radio Station for more information, or visit the Station’s website or Facebook page.
Students are also encouraged to volunteer to work for the Student Newspaper, The Voice. Students can work as writers, editors, photographers, advertising representatives, or many other important roles.



Facilities
The Communication Program offers its students industry-standard equipment and facilities. Students are encouraged to take full advantage of our facilities and equipment so that they are prepared to enter the workforce following graduation. 
*WFSS 91.9FM National Public Radio Station
*Bronco iRadio Student Radio Station
*WFSU-TV Student Television Station
*The Voice Student Newspaper
*Audio Editing Suites
*Video Editing Suites
*Communication Production Computer Lab
*The FSU Debate Team Practice Room
While advised by a faculty member, and faculty are involved on multiple levels, the studios need students to plan and develop the content, direct the shows, run the equipment, and edit post-production material. 
Also available is the student-run television station, WFSU-TV. Students are encouraged to volunteer or intern with the TV station and to help create content for shows. Students will work with either the TV station’s Program Director or Technical Director.
The Department of Communication also advises the FSU Debate Team. Interested students should contact the Director of Debate for more information, or visit the Debate website or Facebook page. The addresses are available in this Handbook.
The Advising Process
The advising process can be a complicated issue for many students. Basically, when a student declares his or her Major as Communication, the Departmental Administrative Assistant will assign a faculty member to that student. Students should contact their advisors to set up a meeting upon being assigned. During the initial meeting, the advisor will complete an audit of your academic progress and create a plan of action for the rest of your tenure as a student. Before each registration period, you should prepare a draft schedule. You should then meet with your advisor to review your draft schedule before receiving your pin number, which will allow you to register for the next semester. Your advisor is the only person who can issue your pin number. No other person will have this for you. Once you have your pin number, you are on your own to register for your classes. However, if you decide to take classes that have not been recommended by your advisor, your academic progress may be impeded and your completion of the degree requirements within four years is not guaranteed. 
Important: You are ultimately responsible for the completion of your degree and knowing what is required. Not your advisor. Not your department chair. Not the Registrar. The degree requirements are in the catalog and online on the program’s website. Your advisor is there as a resource or guide to help you strategize and to help offer you whatever academic support and advice may be needed. 


Problems with your Advisor: Recommendations
If you are having issues with your advisor, it is important to remain professional and adult when seeking help. It is always preferred to bring to the attention of your advisor any problems you may be experiencing in a face-to-face meeting. If this does not help, or a face-to-face meeting is not possible, email your advisor with a list of your concerns. If you are still dissatisfied, set up an appointment to meet with the Department Chair, and bring whatever documentation you think necessary and appropriate. It is not appropriate to skip the Department Chair and write or call the Dean, Provost, Chancellor, or others. You are required to go through the chain-of-command for a resolution. If you are not satisfied after discussing your concern with the Department Chair, then you are advised to bring your concern to the Dean of Arts and Sciences. 
Course Substitutions
Course substitutions are never a guarantee. They are always at the discretion of the Department and the University. Course substitutions are possible if the class you need has not been offered in sufficient time for you to progress toward graduation. It will not be approved if the class has been offered, and you failed to enroll in it. Note that most classes are offered only once per year. If you fail to enroll in your research class by the Spring of your senior year, for example, you will have to wait until the following Spring, and, hence, delay your graduation.  










The Communication Curriculum
The degree program requires a total of 120 credit hours. Students will complete 45 credits in the University College Core, 51 credits in Communication, 6 credits in Languages and 18 credits in a minor or elective credit. The BA in Communication degree program has three concentrations: Journalism, Mass Communication, and Speech Communication. All majors take ten core courses to familiarize themselves with our subject areas and then they focus on one of the three above areas by taking an additional 6 elective courses in their desired Concentration. All students are also required to take one internship, though many choose to do more.
The Communication Core
COMM205 Introduction to Communication
SPEE210 Interpersonal Communication
COMM210 Introduction to Mass Communication
COMM235 Introduction to PR and Advertising
SPEE225 Presentation Technologies
SPEE332 Problems in Mediated Communication
COMM385 International Communication
SPEE390 Communication Theory
SPEE430 Intercultural Communication
COMM490 Mass Communication Theory/Research (Mass Comm/Jour), or SPEE490 Communication Research Methods (Speech Comm)


All Majors are required to take these 10 courses. They are offered with enough frequency to allow students to take them all within one year of the two-year curriculum, though it is recommended that the capstone research course and internship course are taken when students are seniors. Note that Mass Communication Majors are required to take COMM490 and Speech Communication Majors are required to take SPEE490. Journalism Majors take COMM490. 

Speech Communication Concentration
The field of Speech Communication trains students to be expert communicators for a wide variety of contexts. Communication skills are regularly ranked as the top skill needed for employment, and the Communications industry needs well-trained professionals who are competent in an assortment of situations. The Speech Communication Concentration prepares students in public speaking, argumentation and debate, group settings, interpersonal encounters, intercultural and international relations, and electronic communications. Careers in Speech Communication include speechwriting and public Speaking, conflict negotiations, mediation, consumer advocacy, public relations, organizational communications and training, human resources, and management.

Mass Communication Concentration
Mass Communication is a general program of study for those interested in the Radio/TV/Film industry, but also for those studying the effects of media upon society. The field of mass communication offers students a wide variety of career options, including media management, pre and post-production audio and video, advertising, marketing, community outreach, and special events management. Students will have the opportunity to work with our student-run newspaper, The Voice; WFSS 91.9 FM, FSU’s National Public Radio station; Bronco-iRadio, FSU’s student-run Internet radio station; and WFSU-TV, our campus television station.
Journalism Concentration
Journalism is a discipline of collecting, analyzing, verifying, and presenting information gathered on current events, including issues and people. The field of journalism presents many vocational opportunities to our FSU students. The Journalism Concentration in Communication provides a marketable skill for our majors. Additionally, it provides training for students who work for the student-run newspaper, The Voice; WFSS 91.9 FM, FSU’s National Public Radio station; Bronco-iRadio, FSU’s student-run Internet radio station; and WFSU-TV, our campus television station. By training in Journalism, students will become employable in local, regional, state, and national media positions, and will also gain the expertise to start new media ventures in the state of North Carolina.
The Minor
The Minor in Communication for Non-Majors can be hugely beneficial for those of any major. Survey after survey show that specialized training in communication is the number one resume item looked at by employers.
All Minors are required to take COMM205 and COMM210 and any four additional COMM/SPEE/JOUR courses.
Internship Policies
All Communication Majors are required to take one internship, though many choose to enroll in more. There is one internship course offered each semester, so there are plenty of opportunities to get your internship experience early or often. Students in the internship work with the professor of that course to choose a suitable place for the internship and a plan of action for the remainder of the semester. Students are required to complete 100 hours of work, and write reports of their progress. Students can work at one of the facilities at Fayetteville State University, but are encouraged to work outside of the campus so that they can gain new job skills not readily present at the university and to gain additional networking opportunities. 


Not only are you representing Fayetteville State University when working for an outside company, but also the Department of Communication. Any irresponsible action on your part damages the credibility of our program and may damage the program’s relationship with that external company. Any reports of irresponsible behavior from the external company will be acted upon immediately by your teacher, and possibly the Department Chair. Major problems may be reported to the Dean of Students and Student Affairs.
Your internship coordinator, advisor, and Department Chair, are here to help if you are having difficulty with your internship assignment. Before taking any action in the face of conflict, please consult one of the above offices for advice.
Foreign Languages
All students must take two courses in the same foreign language. They should be in a sequence. This requirement is to offer our students the advantage of being able to adapt in an industry that encounters people from many different cultures.



































GRADUATION DEGREE CHECKLIST
BA-COMMUNICATION -  SPEECH COMMUNICATION
CORE REQUIREMENTS, 48 HRS
UNIV110 UNIVERSITY STUDIES____	PHIL110 CRITICAL THINKING____
ENGL110 ENGLISH COMP I____		ENGL120 ENGLISH COMP II____
MATH123 COLLEGE ALGEBRA____	MATH ELECTIVE____
NATURAL SCIENCE ____		NATURAL SCIENCE ____
HUMN/FINE ARTS ELECTIVE____	HIST/SOCI SCI ELECTIVE____
RESTRICTED ELECTIVE____		HEED112 OR 2HRS PEDU____
RESTRICTED ELECTIVE____		SPEE200 INTRO TO SPEECH____
RESTRICTED ELECTIVE____
MAJOR COURSES, 48 CREDITS
SPEE 210 INTERPERSONAL____	SPEE 225 PRESINTATION TECH____
SPEE 332 PROBLEMS IN MEDIA____	COMM385 INTERNATIONAL____
SPEE390 COMM THEORY____		SPEE 430 INTERCULTURAL____
SPEE 490 COMM RESEARCH____	COMM205 INTRO TO COMM____
COMM 210 INTRO TO MASS ____	COMM 235 PR & ADVERT____
SPEECH ELECTIVE ____		SPEECH ELECTIVE____
SPEECH ELECTIVE____			SPEECH ELECTIVE____
SPEECH ELECTIVE ____		SPEECH ELECTIVE____
COMM410/420 Internship____
MINOR OR ELECTIVES, 18HRS
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____

FOREIGN LANUAGE, 6HRS
FOREIGN LANGUAGE I____
FOREIGN LANGUAGE II____
























GRADUATION DEGREE CHECKLIST
BA-COMMUNICATION -  MASS COMMUNICATION
CORE REQUIREMENTS, 48 HRS
UNIV110 UNIVERSITY STUDIES____	PHIL110 CRITICAL THINKING____
ENGL110 ENGLISH COMP I____		ENGL120 ENGLISH COMP II____
MATH123 COLLEGE ALGEBRA____	MATH ELECTIVE____
NATURAL SCIENCE ____		NATURAL SCIENCE ____
HUMN/FINE ARTS ELECTIVE____	HIST/SOCI SCI ELECTIVE____
RESTRICTED ELECTIVE____		HEED112 OR 2HRS PEDU____
RESTRICTED ELECTIVE____		SPEE200 INTRO TO SPEECH____
RESTRICTED ELECTIVE____
MAJOR COURSES, 48 CREDITS
SPEE 210 INTERPERSONAL____	SPEE 225 PRESINTATION TECH____
SPEE 332 PROBLEMS IN MEDIA____	COMM385 INTERNATIONAL____
SPEE390 COMM THEORY____		SPEE 430 INTERCULTURAL____
COMM 490 COMM RESEARCH____	COMM205 INTRO TO COMM____
COMM 210 INTRO TO MASS ____	COMM 235 PR & ADVERT____
COMM ELECTIVE ____			COMM ELECTIVE____
COMM ELECTIVE____			COMM ELECTIVE____
COMM ELECTIVE ____			COMM ELECTIVE____
COMM410/420 Internship____
MINOR OR ELECTIVES, 18HRS
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____

FOREIGN LANUAGE, 6HRS
FOREIGN LANGUAGE I____
FOREIGN LANGUAGE II____
























GRADUATION DEGREE CHECKLIST
BA-COMMUNICATION -  JOURNALISM
CORE REQUIREMENTS, 48 HRS
UNIV110 UNIVERSITY STUDIES____	PHIL110 CRITICAL THINKING____
ENGL110 ENGLISH COMP I____		ENGL120 ENGLISH COMP II____
MATH123 COLLEGE ALGEBRA____	MATH ELECTIVE____
NATURAL SCIENCE ____		NATURAL SCIENCE ____
HUMN/FINE ARTS ELECTIVE____	HIST/SOCI SCI ELECTIVE____
RESTRICTED ELECTIVE____		HEED112 OR 2HRS PEDU____
RESTRICTED ELECTIVE____		SPEE200 INTRO TO SPEECH____
RESTRICTED ELECTIVE____

MAJOR COURSES, 48 HRS; INTERNSHIP, 3 HRS
SPEE 210 INTERPERSONAL____	SPEE 225 PRESINTATION TECH____
SPEE 332 PROBLEMS IN MEDIA____	COMM385 INTERNATIONAL____
SPEE390 COMM THEORY____		SPEE 430 INTERCULTURAL____
COMM 490 COMM RESEARCH____	COMM205 INTRO TO COMM____
COMM 210 INTRO TO MASS ____	COMM 235 PR & ADVERT____
JOUR 210___				*TRACK ELECTIVE____
JOUR 220 WRITING I____		*TRACK ELECTIVE____
JOUR 240 NEWS EDITING____		*TRACK ELECTIVE____
COMM410/420 INTERNSHIP____

MINOR OR ELECTIVES, 18HRS; FOREIGN LANGUAGE, 6HRS
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
MINOR/ ELECTIVE____			MINOR/ ELECTIVE____
FOREIGN LANGUAGE I____		FOREIGN LANGUAGE II____

*Journalism Tracks, 9 Credit Hours Must Be Chosen From One of Four Tracks:
Print Journalism Track
JOUR300 /JOUR320/JOUR400/JOUR410/JOUR225/COMM330/ENG341 
Graphic Journalism Track
JOUR225/ART 123/ART226/ART330/ART250/ART440/COMM360/COMM460
Broadcast Journalism Track
JOUR410/COMM320/COMM360/SPEE212/SPEE310/SPEE401/THEA306/THEA310
Professional Journalism Track
JOUR330 /JOUR410/COMM430/COMM450/COMM460/GEOG431/PHIL 320/POLI 311/POLI320/POLI411/POLI422/POLI430/SOCI 220







Online Resources
Students are encouraged to take full advantage of online resources for information about scholarships, internships, graduate schools, research materials, networking opportunities, and more.
Departmental Website
Http://www.uncfsu.edu/communication_ba/
Facebook Group Page
“FSU Communication Major”
Http://www.facebook.com/#!/group.php?gid=342525655636&ref=ts
Association for Education in Journalism and Mass Communication
Http://www.aejmc.org 
Carolinas Communication Association
Http://www.carolinascommunication.org
International Communication Association
Http://www.icahdq.org
National Communication Association
Http://www.natcom.org
National Association of Black Journalists
http://nabjconvention.org/2010/
National Association of Broadcasters
http://www.nab.org
American Communication Association
Http://www.americancomm.org
Southern States Communication Association
Http://www.sscanet.org
Eastern Communication Association
Http://www.ecasite.org
Radio Television Digital News Association
http://www.rtdna.org/




Faculty/Staff Directory
	Name
	Title
	Office
	Phone/672-
	Email

	FACULTY
	
	
	
	

	Dr. Eugenie Almeida
	Associate Professor,
Assistant Chair
	Tele 206
	2031
	ealmeida@uncfsu.edu

	Prof. Phillip Boland
	Assistant Professor
	Tele 202
	2588
	pboland@uncfsu.edu

	Prof. Skye Dent
	Assistant Professor
	Tele 204
	1956
	sdent@uncfsu.edu

	Prof. Kevin Dilley
	Lecturer and Advisor, The Voice 
	Williams
216
	1974
	kdilley@uncfsu.edu

	Dr. Todd S. Frobish
	Associate Professor
and Interim Dept. Chair
	Tele 207
	1206
	tfrobish@uncfsu.edu

	Dr. Babatunde R. Oyinade
	Associate Professor
	But 268
	1402
	boyinade@uncfsu.edu

	Prof. Joe Ross
	Lecturer and General 
Manager, WFSS
	Tele 211
	2030
	jross@uncfsu.edu

	Prof. Greg Thomas
	Lecturer and Advisor,
FSU Debate Team
	Williams 214
	2514 
	wthomas3@uncfsu.edu

	STAFF
	
	
	
	

	Karen Andrews
	Administrative Assistant
	Tele 203
	1381
	kandrews@uncfsu.edu

	Kimberly Durden
	Development Director, WFSS
	Tele 204
	2029
	kgdurden01@uncfsu.edu

	Kathy Klaus
	News Director, WFSS
	Tele 234
	2041
	kklaus@uncfsu.edu

	Ron Martin
	Chief Engineer and 
Assistant Manager, WFSS
	Tele 207
	1383
	rdmartin@uncfsu.edu

	Jimmy Miller
	Music Director
	Tele 212
	2032
	jmiller@uncfsu.edu

	Ray Thomas
	Technology Support and Advisor, Student Radio
	Tele 202
	2540
	rthoma11@uncfsu.edu

	Jan Wright
	Programming Director, WFSS
	Tele 235
	2038
	jwright@uncfsu.edu
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